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What is marketing?

* ,Marketing is the sclence and art of exploring, creating, and delivering value
to SAtISTy the needs of a target market at a profit. Marketing 1dentifies
unfulfilled NeedS and desires.

* It defines, measures and quantifies the size of the Identified market and the

profit potential. It pinpoints which segments the company 1s capable of serving
best and it designs and promotes the appropriate products and
services.”

—  Philip Kotler
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Marketing is MORE THAN just advertising

5

80% pt‘grand“ b
‘Board/Board Commitment
‘Fundraising/Selling
Operations

Product Development
Efficiency

Employee Morale

Internal Communications
Employee Teamwork
Quality Standards

Service Labels

Marketing Communications
Leadership

BUILDING YOUR BRAND IS
ONLY THE TIP UF THE ICEBERG

Jan Chronic, Director, Marketing, Con s & Events, Greater Indianapolis Chamber of Cor

https://www.youtube.com/watch?v=heSudg-tflk



https://www.youtube.com/watch?v=heSudg-tfIk
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How is marketing practised? [Marketing Mix (4P)]
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How is marketing practised? [Marketing Mix (4P)]

Variety
Quality
Design
Features
Brand name
Packaging
Sizes
Warranties
Services

Returns List price
Discounts
———— > Allowances

Payment methods

Marketing : | Credit terms
Channels

Coverage
Assortments
Locations
Inventory
Transport

Sales promotion
Advertising
—— Sales force
Public relations
Direct marketing
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Marketing process model

Marketing
Strategy and  Target Marketing Marketing Planning
Analysis Process Program Development Target Market

Promotion
to final buyer

Promotion
to trade

Purchase
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Linear Communication Process (Shannon-Weaver’s Model)

The Shannon-\Weaver Mathematical Model, 1949

Infarmation Transmitter . Channel Receiver Diestination
source (Encoder}| Signal Received | (Decoder)
& Signal
Message Message
Concepts:
Entropy _
Redundancy MNoise
Moise Source
Channel Capacity

http://en.wikipedia.org/wiki/Claude Elwood Shannon
http://en.wikipedia.org/wiki/Warren Weaver

http://en.wikipedia.org/wiki/Shannon%E2%80%93Weaver model



http://en.wikipedia.org/wiki/Claude_Elwood_Shannon
http://en.wikipedia.org/wiki/Warren_Weaver
http://en.wikipedia.org/wiki/Shannon%E2%80%93Weaver_model
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Lasswell’s Communication Model

| asswell's Communication Model

Pl
COMMUNICATOR MESSAGE i MEDIUM RECEIVER mi EFFECT
Question Element Analysis
Who? Communicator Control Analysis
Says What? Message Content Analysis
In Which Channel? Medium Media Analysis
To Whom? Audience Audience Analysis
With What Effect? Effect Effects Analysis

http://www.shkaminski.com/Classes/Handouts/Communication%20Models.htm



http://www.shkaminski.com/Classes/Handouts/Communication Models.htm
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Communication in Marketing

Sender

»

EEEEEEEEEE

EmmmE

* Encoding

T —

Feedback ‘qqqq

Sender’s field
of experience

Response
T —

Decoding *

A
™
"
B
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Receiver

EEEEEEEEEEEN

Receiver’s field
of experience

Interference
(Noise)

« Friends

« Other ads

« Other

Sender
« Ad agency
» Marketing

department

Encode
(convert
the idea
into words
and
pictures)

Message Decode
Channel (interpret
+ In-store the
display message)
- Radio or
TV ad, etc.

Receiver
(customers
or
consumers)

Feedback
(from receiver to
sender)




fm.vse.cz

ATL vs. BTL

ATL vs BTL

Above the line — ATL

massmedia (TV, radio, internet, print, outdoor, ...)

communication that is targeted to a wider spread of audience, and is not specific to individual
consumers

ATL advertising tries to reach out to the mass as consumer audience

specific for brand-building advertising

Below the line — BTL

targets specific groups of people with focus
personal selling, social media marketing, events, direct mail, telemarketing, exhibitions, ...

10
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Marketing Mix vs. Communication (Promotion) Mix

TARGET

MARKET

GUERRILLA
MARKETING

| Corporate Strategy |

[Corporate Objectives |

| Marketing Strategy |

| Marketing Plan |

i - T 1

Product Price Place Promotion

| S ! T 155

Advertising l Personal Sponsorship Publleityl Exhibitions

Selling
Packaging Sales Promotion

Fig.5.9 : The Promotions mix and its contribution to
marketing strategy

THE PROMOTION MiIX:

MARKETING COMMUNICATION METHODS

DIRECT
MARKETING

PERSONAL
SELLING

DIGITAL
MARKETING

PRODUCT

PROMOTION

PUBLIC
RELATIONS

SALES
PROMOTION
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The promotion mix

* Advertising is any paid form of non-personal
presentation and promotion of ideas, goods or services
by an identified sponsor.

— Broadcast
* TV, R
— Print
— Internet
— Qutdoor (OOH — Out of Home)




fm.vse.cz

The promotion mix

* Sales promotion is the short-term incentive to
encourage the purchase or sale of a product or service.

— Discounts

— Coupons

— Displays (POS/POP — Point of Sale/Purchase)
— Demonstrations (Sampling)

Value-increasing (alters price/quantity Value-adding (offers ‘something extra’ while

or price/quality equation) leaving core product and price unchanged)

Discount pricing Samples

Money-off coupons Special features (limited editions)

Payment terms (e.g. interest-free credit) Valued packaging

Refunds Product trial

Guarantees In-pack gifts

Multipack or multi-buys In-mail gifts

Quantity increases Piggy back gifts

Group buying Gift coupons

Buybacks Information (e.g. brochure, catalogue)
Clubs or loyalty programmes
Competitions/prize draws
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The promotion mix

* Personal selling is the personal presentation by the
firm’s sales force for the purpose of making sales and
building customer relationships.

— Sales presentations
— Trade shows
— Door to door sales
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The promotion mix

* Public relations involves building good relations with

the company’s various publics by obtaining favourable
publicity, building up a good corporate image and
handling or heading off unfavourable rumours, stories
and events.

— Press releases
— Sponsorships
— Special events (event management)
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The promotion mix

* Direct marketing involves making direct connections
with carefully targeted individual consumers to both
obtain an immediate response and cultivate lasting
customer relationships—through the use of direct mail,
telephone, direct-response television, e-mail and the
Internet to communicate directly with specific
consumers.

— Catalogue
— Telemarketing
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The need for integrated marketing communications

* Integrated marketing communications is the careful
integration and coordination of a company’s many
communications channels to deliver a clear, consistent
and compelling message about an organisation and its

products.
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Integrated marketing communications

Carefully blended mix of promotion tools

Personal
selling

3 Consistent, clear 1
and compelling

company
and brand
messages

Advertising

Public

Sales

promotion relations

Direct
marketing
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Traditional marketing communications

Special
events
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Integrated Marketing Communications (IMC)

Special
events
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PUSH vs. PULL (promotion) model

Producer marketing activities Reseller marketing activities

(personal selling, trade (personal selling, advertising,
promotion, other) sales promotion, other)

Retailers and

Producer Consumers

wholesalers

Push strategy

Demand Retail . Demand
Producer _ etailers an ? Consumers
. wholesalers

Producer marketing activities (consumer advertising, sales promotion, other)

Pull strategy

21
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Steps in developing effective marketing communication

|dentify the target audience

Determine the communication objectives

Design the message

Choose the media

Select the message source

— For a message to be effective, the sender’s encoding must mesh with the receiver’s decoding process.
— Best messages consist of words and other symbols that are familiar to the receiver.

— Marketers may not share their consumer’s field of experience but must understand the consumer’s field of
experience.
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Video

* Rory Sutherland: Lessons from an ad man

— http://www.ted.com/talks/rory sutherland life lessons from an a
d man.html

Vice Chairman, Ogilvy UK, London

Rory is one of the leading thinkers when it
comes to bringing the discipline
Behavioural Economics into Planning. He
has continued to help both the planning and
business world understand the benefits of
looking at business problems through the
lense of behavioural economics.

@rorysutherland

23


http://www.ted.com/talks/rory_sutherland_life_lessons_from_an_ad_man.html
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Advertising — some basic milestones in history

W

At
Johannes Gutenberg

invents the prinling
press in Germany.

1

Source of slides like this: https.//www.slideshare.net/HubSpot/the-evolution-of-advertising-how-consumers-won-the-war-for-their-attention

24


https://www.slideshare.net/HubSpot/the-evolution-of-advertising-how-consumers-won-the-war-for-their-attention
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For the f ording of
information no longer belongs to

25
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Printed media

* 17th century
— 1605 — ,,Relation aller firnemmen und gedenckwiirdigen Historien”
* Strasbourg (France) (Holy Roman Empire)
* Johann Carolus

— 1631 — french newspapers Gazette de France (La Gazette)
— 1665 — british newspapers Oxford Gazette
— 1690 — american newspapers
* Publick Occurrences Both Forreign and Domestick
— only one issue

— 1704 — american newspapers The Boston News-Letter
* real estate advertisement (Oyster Bay, Long Island)

— At Oyster-bay on Long-Island in the Province of N.York,
There is a very good Fulling-Mill, to be Let or Sold, as also
a Plantation, having on it a large new Brick house, and
another good house by it for a Kitchin & work house, with
a Barn, Stable, etc. a young Orchard, and 20 Acres clear
Land. The Mill is to be Let with or without the Plantation:
Enquire of Mr. William Bradford Printer in N.York, and
know further”
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Telegraph

* 1844 —telegraph invention; telegram from Washington to Baltimore (Samuel Morse)
— 1864 - first known ,,spam® (via telegraph)

e http://www.computerhistory.org/revolution/the-web/20/392/2172

———

TO THE EDITOR OF THE TIMES,

S
Bir,—On my arrival home late yesterday evening a *“tele~
graw,” by % London District Telegrapl,” addressed in full
to me, was putivto my haunds, It wasas follows :—

¢¢ Messrs, Gabriel, dentists, 27, Harlev-strect, Cavendishe
Until October A eusrs. Gabriel’s Er::fossxonnl ate

tendance at 27, Hadley-street, will bo 10 till 5.

I have never had any dealings with Messrs, Gabriel, and
| begio ask by what right do they distarb me by x4 telegram
which is evidently simply the medium of advertisement ? A
word from you would, 1)‘ fecl sure, put a stop fo this ine
tolerable nuisance. Xenclose the telegram, and am,

Your faithiful servant,
Upper Grosvenor-street, May 30. M. 2,



http://www.computerhistory.org/revolution/the-web/20/392/2172
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Ad Agencies

* 1850 - Volney B. Palmer
— first ad agency USA (Philadelphia)
,Space broker”

1869 — N. W. Ayer & Son (Philadelphia, USA)
»full-service” agency

* planning, making, realisation of ad campaigns

& d 1923

I'd walk a mile

for a
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19th century
— Thomas J. Barratt (,,father of modern advertising”)
* Pears Soap
— first registred brand
— slogans

» ,,Matchless for the complexion.” a ,,Good morning. Have you used Pears’
soap?”

» Tastes change, fashions change and the advertiser has to change with them. An
idea that was effective a generation ago would fall flat, stale, and unprofitable if

presented to the public today. Not that the idea of today is always better than the
older idea, but it is different - it hits the present taste.” (1907)

Produces
Soft, White
autiful Hands

The first step towards lightening

The White Man's Burden

is through reaching the virtues of cleanliness

Pears’ Soap

is a potent factor in brightening the dark comers of arth as civili-
jvances, while amongst the cultured of all nations it holds the

zation advance: am
highest place—it is the ideal toilet soap.

Delightfully
Fragrant.

29
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20th century

* industrialization
— mass production

e Bonsack machine — mass production of cigarettes
* population growth

“““LUCKIES

arve less wuritating’

* mass marketing

éé ’ L1
It's toasted
inst irritation against cough

four Throat Protection aga

* Edward Bernays (Sigmund Freud’s nephew)
— founder of Public Relations

» ,If we understand the mechanism and motives of the group mind, is it not
possible to control and regiment the masses according to our will without
their knowing about it? The recent practice of propaganda has proved that
it is possible, at least up to a certain point and within certain limits.”
[http://en.wikipedia.org/wiki/Propaganda (book)]

» Easter Parade, 1929

* Torches of Freedom

30


https://www.youtube.com/watch?v=_4zbNJmtbGo
http://en.wikipedia.org/wiki/Propaganda_(book)
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Sexual appeal in media

*  Woodbury Soap Company

— J. Walter Thompson Co., Woodbury Soap,
,The skin you love to touch”, 1911.

* ad made by a woman

— ,These advertising women, in writing ads
that provided a narrow definition of
women’s lives—a definition confining
women to home and market—secured their
own independence, financial and
otherwise.”

* Jennifer Scanlon, Inarticulate Longings: The
Ladies’ Home Journal, Gender and the

Promises of Consumer Culture. (New York:
Routledge, 1995), 193.

TN

Write for this pictare!
This is Clarence Underwood's
w-«ﬂmn of "A Skin  You
Lave o Tosc
bedony and 0e il semd you o

Py
reproduced i /ul'l colors by n
new and beawlifnl process.
rite ov mai foday!

)lull Canpon

conpon ¥,

So few people really understand the skin, that a skin
you love to touch” is rarely found.

Whatever the condition that is keeping your skin from
being beautiful, it can be changed. Is your skin colorless,
sallow, coarse textured or excessively oily? Are there lintle
rough places in it that make it look scaly when you powder?

\Whatever the tronble is, you can make vour skin what you would
loveto have . Likethe reat of your bos
As sl skin dies, xere f

of the dead slom. T gi

Inlct ok that noted akin speciaiar ve wriiten you will find
dhis advice1 The bt way to make this vew skin s0 stioag and

it

uch = moap that j..:." H \\'.....nm,_v,
after thsty years” study and 1reatment of the skim, prepased the for-
muly for his now famous Woodbury's Faciad Soap.
Begin tonight to get its benefits
T'o make you skin «*askin you love to touch,"* begin this treat-
ment tonight, Just befare retiring, wash with Woodbury's in the

Por sale by dosiers

Can-dlanu

you love to fouch

can be yours when you understand the skin and its needs

-Qodbuzys Ezczal Soap

following way: With warm water work wp & heavy lather of
Woodbury's m yous hands. ‘Then woek this cleansieg, antiseptic
lather fato your skim —almays with an upward and cotward motioe.
Rinse with warm water, them with cold. Then rub your face foe
several minutes with & dvap of ice.

Use this treatment pendstently, and in ten days o two weeks yous
skin showhd show a narked improvessent. Use Woodbury"s segularly
thereafter, and before long your skin will take cm that fimer rexture,
that greates fredhness and charm of 42 skin you love 10 wuch.”

A 25¢ cake of Woodbury™s Is slficient for 3 month oe six weeks of
thistrestment. Geta cake today and begin tonight toget its besefta,

Write for the beautiful picture above
Clatence Usderwood's beautiful paiating of A Skin Yeu Love
to Touch™ shown above has been rqu-l weed in full colees by »
pew aad beaetifel peocess, It is twice the size shown her No
adversising matter xyg-eu on it. We want you to have this picture
s & constant reminder that yess, too, can have “a skin you love
to towch,”” Mail the coupon lx-.(m with ten centa in stamgpa Of com,
and we will formard you the jicture, together with a cake of
Woodbury's Facal Soap luge enowgh for 2 week's treatment,
Mail the coupon todsy. Aporrss Twe Axorxw Juscess Co.,
103 Spring Grove Ave,, Cincissati, O,

wywhere lronghoul the L miled Sisier and Conade

7 Name

/" ity

In Covade obire w4 The Androw Jur y-:t.x.m.
Shovbwooke SI., Verth, Onbar

/ wvols aew peirang,
” You Lave 0 Touh,’ it cake

o sad yutd by Camation sodbury’ Sou
.-4'.:..,., oy oo v A Ry g S R A R ol W s Pacial Soup, luege
encugh for 8 week's trescment.

R - et Sae

The

” Andrew

Jergens Co,

03 Jorins

¥ Cintimanil, St
! enclose 10 centy
w 3 fll ol gee

1o of Clarens ez~

M.n

State
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l. a ll. World War

*  PSA (public service announcements)

public service advertising
non-commercial advertising
public interest advertising
cause marketing

social marketing

*  The War Advertising Council (Ad Council today)

http://www.adcouncil.org/

4 Care will prevent
9 out of 10 forest fires!

TWAIES WNTEOWERY FLAGE

FOR U.S.ARMY

NEAREST RECRUITING STATION

32


http://www.adcouncil.org/

49’9
Broadcast radio
figures out how
to finance its
existence bg
selling its /i
WEAF in NYC

offers 10 minutes
for $100



http://www.npr.org/2012/08/29/160265990/first-radio-commercial-hit-airwaves-90-years-ago
http://www.npr.org/2012/08/29/160265990/first-radio-commercial-hit-airwaves-90-years-ago

,\h’

Sponsored content e'nerges
when N.W. Ayer & Sons produce
the first apenaored radio show,

“The Eveready Hour”
g ' |l SRR P="" ’

S b8 O IHT
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Lucky Strike
Spends

ol
advertising —
at the time, the
most spent
{0 promote
one product

L=
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WGN-AM
Chicago
creates the first
daytime radio

soap opera,
Clara, Lu, and

Em

ot o e o e
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‘ Colgate-

Palmolive later
becomes its
aponsor 10

reach the stay-
at-hnome
housewife
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20 % of American homes have @
radio.



‘ LIFE publishes

its first edition
and later
becomes the
first magazine
to carry 100
million in annual

advertising.




U.S. Senator Gerald P. Nye says:
“I enjoy the comfort a light smoke
gives my throat"

American
Tobacco Co.
pays a handful
of senators ;
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‘ With 7500 TV sets in NYC

households, NBC's WNBT begins
telecasting.




The first TV comMereial for Bulova
Clocks reaches 4,000 TV sets.



https://www.youtube.com/watch?v=8JenAyMmZ68
https://www.youtube.com/watch?v=8JenAyMmZ68

‘ America has 12 broadcasting TV

stations.




TYV ad revenue surpasses
that of radio ana
magazines.




Marlboro|

Leo Burnett D
agency launches ™

the Marlboro ,
.
fy? .
a0 | t“ yﬂ‘ .
¥ .

t becomes the
world’s beal-

selling cigarette
brand

Man campaign.
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‘ The Think Small

VW campaign by
Doyle Dane
Bernbach
introduces the
crealive team:
copywriter + art
director

Think small,



“The Pepsi
(Generation’
ads spark the
cola wars.




‘ [he New Yorker and other

magazines ban cigarette
advertising after the Surgeon
General declares smoking is
harmful
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VicDonaldghairs its first
IClaiming burgers,
fries, andkhakes are “fun’

Ve

-



https://www.youtube.com/watch?v=D9Uh6uKkAY4
https://www.youtube.com/watch?v=D9Uh6uKkAY4

e first duper Bowl airs on CBS
and NBC




‘ Congress prehibils broadcast

= advertising of
— , Cigarettes.

K’\‘ S Photo: walknboston on Flickr
N ' WY :



L #Coca-Cola airs * " featurind
§0 united, multicu lturatgroup
' ,,smgmg on d nillside



https://www.youtube.com/watch?v=1VM2eLhvsSM
https://www.youtube.com/watch?v=1VM2eLhvsSM

‘ Social scientist Herbert Simon

introduces the concept of
altenlion economics.




Consumer-attention first
Starts to become
Understood as acarc
and therefore extremely




‘ Posilioning becomes important

with the publication of Al Ries’
and Jack Trout’s AdAge article,
"Positioning: The Battle for Your
Mind.”




ADVERTISING defined?
IT’S ALL ABOUT

posilioning

Marketers begin to use advertisements to declare
what brands stand for in order to shape how a
brand is perceived in the minds of consumers




v

VCRs hit mass market and gave
consumers:the ability.te time
shift and fasgforward through

recorded aas.

Photo: brad montgomery on Flickr




‘ IBM introduces the

personal computer, |
making desktop
publishing @
breeze.
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Apple lounches tS mega-
successful Macintosk with the first
S er’B&vtcommee,l directed by
mowemlker Ridley Seott. -




v

.

Apple’s board didn'ttike it, so
TBWA\Chiat\Day sdld all media
placements .. except for one.
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https://www.youtube.com/watch?v=2zfqw8nhUwA
https://www.youtube.com/watch?v=2zfqw8nhUwA

THE ONSET OF
INTEGRATED
MARKETING




A growing volume of
products, market
compeltlion and ads leads
advertisers to realize
something ...

~—






Advertising isntthe only
thing shaping a brand
image in the mind of the
consumer, either.



t's shaped by messages
from manij sources.



ADVERTISING defined?




ADVERTISING defined?

IT’S ALL ABOUT
inlegrated marketing




ADVERTISING defined?
IT’S ALL ABOUT

inlegrated marketing

Agencies develop integrated marketing

communications to convey unified, customer-
centric messaging through events, sales, PR,
customer service, promotions, ana aavertising




‘ Cell phones begin to reach the

Mass market.




v

The internet has o million users
oround the world.




‘ First incident of email apam:

Canter and Siegel law firm posts
an ad to several newsgroups to
promote its immigration law
practices.

-
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‘ The internet has a whopping

400 million users, making it the
fastest growing ad medium since
.. ever.




‘ Ads start to invade mobile. A

Finnish news outlet is the first to

offer sponsored news headlines
via dMS.



r

” The stock market crashes and the

dot-com bubble bursisREMet
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3 pl.\cc for friends

Home Browse Search lavite Film Mal Blog Favorites Forum Groups Events Videos Music Comedy Classfieds

Cool New Videos 11,944 uploaded today!

Member Login

" Remember Me
Books Comedy lobs NEW! MySpacelM LOGIN
Blogs Fdmmakers Movigs Schools
Chatkooms Gameas Music TV On Demand new! Forgot your password? ‘
Classifieds Moroscopes Music Videos Videos
Cool New People
Derek Laura andrew
MySpace Music [more music]

The Legion Of Doom
Electronic / Big Beat / Alternative
Los Angeles, California

Traver Kerth (of Face to Face) and producer Chad Blinman
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YouTube and Google Analytics
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— [ Welcome to Thefacebook ]

Thefacebock & an ondine drectory that connects paople Trough soclal networks 3t colleges

Facebook launches for college
students only

Farkin e hmm CH o Frrkin Potce « Ful S« Georgan Court
Mouston Baptet « Incamate Word « Johroon CC « lbrd
ANt o LA MOrvos « Lanch « Lissl « Lawrence Tech « Lty
Lrcoin MO o Lnool PA o Mrotts « Marvlard At o Mirvlnd Eastem
Marywood « Mo andhos « Masa S0ate « Mis Colegs « Morrog
Mount Jca o Muskingum « NE. Bno « Neteasks Yorngy
New Coboge H. « N) Coty « Cubkwood « Cguthome « Che Domncn
Okiahoma Baptist « Ord Roberts « Ouachita Baptst « Pecs
PR, SUAte « Prane View ARM « Queers Canads « Quears Charotte
Qurcy « RardoohMacon « fargieg « Robert Mo « Roosevelt
5, Poytechnic « Santa Monica « Shaw » Shenandosh « 5t Ambrose
SL Josepis NY « St Paters « St Thomas TX « St X
SUNY O Westhury « SNY Sufind « Tdlshassas « TAM Comn. Chy
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Marketers are starting
to understand the
value of bein(? findable
acceMtbl. le, and prolific
online.
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Today’s Social Media Landscape looks like THIS
Social Media Landscape 2017

Eventbrite
okcupid WORDPRESS tumblr_
tinder ® badoo WX Myspace  dailymotion

6p oo O NING wellly Youlllhf: Scribd.

‘houzl XING ghOSt n WoSHdeShare
viaded (®plaxo Gooadle dataworld ,
Linked[} yormer- 9 fllckr

Dropbox  sx¢hime "€
EVERNOTE facebook a imgur (p

@orkplace TO"(SDI[IT ﬁo twitter GIPHY dnibblle Behance
QHipChat @Chat Spotify DEEZER B .l

slack
kGltHubgfedd"c g

StackExchange Quora

DISCUSSlng FredCavazza.net
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SOCIAL MEDIA MARKETING MADNESS

o

I TWEET ABOUT

TR

PODCASTERS
PODCA?CTE aBNgUT THAT TALK ABOUT
MAaR MARKETING
BLOGGERS. BLOGGERS,

I HAVE A FACEBOOK GROUP
FOR TWITTER USERS THAT TWEET
ABOUT PODCASTERS THAT TALK
ABOUT MARKETING BLOGGERS...

HubSppt

87



fm.vse.cz

Video (TED): Barry Schwartz — Paradox of Choice

 http://www.ted.com/talks/barry schwartz on the paradox of choice?language=cs

*E::E'. I The Paradox of Choice
THE PARADOX OF GROIGE
WHY MORE 15 LESS
28 "s‘z\/‘\'ﬁt p .
) S 44 Avallable Cholces ——>
_____ — x : The question you wish someone solved for You

- Martin Seligman, author of Asthentic Happivess

http://en.wikipedia.org/wiki/The Paradox of Choice
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